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Life in a pandemic: a report card
Familial ties improved for urban Indians but many youngsters also faced anxiety and loneliness, finds the latest YouGov-Mint-CPR Millennial Survey
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he covid-19 pandemic has disrupted
nearly every aspect
of human existence.
Lifestyle changes
during the lockdown made
some happier, others not so
much. The latest YouGovMint-CPR Millennial Survey found that family relationships improved largely, yet
many are no longer excited
about working from home.
Stress levels and anxiety shot
up for youngsters and a majority longed to meet friends or go
on holidays.
The survey, held in October
and November, asked a range
of questions about life during
the lockdown to nearly 10,000
respondents across 203 cities
and towns of the country.
Income, age and gender had a
significant role in how Indians
reacted to some of the shocks of
the pandemic, the survey
found.
First, the positives. A majority of respondents (62%) felt
that their relations with family
members had improved since
the lockdown. Engagement
with nature increased for most
and so did concern for personal
health. Post-millennial respondents were more likely to
report an improvement on A residential building in Malad in Mumbai on 31 March 2020. The survey found there was nostalgia for the pre-covid life among urban Indians, with nearly everyone saying they had missed some aspect of social life during the lockdown.
these two counts, the survey
data showed (see chart 1).
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generation was also more likely similarly burdened (see chart 4). groups, post-millennial women
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to miss travel and going on
However, there was one were most likely to report a
Responses to the question: 'What is your current work situation?'
vacations.
noticeable trend.
deterioration in mental health
Going to oﬃce on a rotation basis
Back to oﬃce full-time
Working from home
The survey was conducted
Those still working from (see chart 6).
Tourism
and
hospitality
57
31
12
jointly by the Indian arm of the home felt better about remote
However, only 30% of the
Sector
Retail/FMCG
43
28
29
global market research firm work than those who were back respondents who found themMedia and entertainment
60
29
12
YouGov, Mint, and the Delhi- to the office full time. This indi- selves in poorer mental health
E-commerce/digital service providers*
57
32
11
based think tank Centre for cates that the choice may have sought some form of trained
Healthcare and pharma
46
30
25
Banking and ﬁnancial services
Policy Research (CPR). been voluntary after the lock- professional help such as
52
29
19
Automobile
42
33
25
Roughly half of the respon- downs were lifted and those counselling.
Energy and utilities
40
33
27
dents were millennials (aged who disliked the experience
This figure was remarkably
Information technology
71
16
14
24-39). The rest were post-mil- have returned to normal work- stable across regions, genders,
Education and allied services
63
23
15
lennials (aged 18-23) and pre- day routines.
and age groups. The often-igOverall
55
25
20
Male
millennials (above 39). This was
Post-millennials had a nored but widespread mental
50
27
23
Gender
Female
62
23
15
the fifth of a series of bi-annual worse experience on nearly all health fallout of the pandemic
surveys aimed at examining the fronts of remote work than has highlighted the abysmal
*Uber, Swiggy, etc. Considers only those who were employed (sub-sample size: 5,842 respondents). Percentages may not add up to 100 due to rounding-oﬀ errors.
aspirations, anxieties and atti- pre-millennials. Men were lack of awareness and access to
Chart 4
tudes of India’s digital natives nearly as likely as
trained profesWorking from home is perceived negatively by most respondents
(see chart 2).
women (around
Just around 45% sionals.
Responses
to the question: ‘Listed below are a few statements/choices that we would like you to read. Which of these is true for you?'
While social life stopped 40%) to agree that
Socio-cultural
of the employed
during the lockdown, work did w o r k - f r o m changes
of
the
respondents in
19
81
Had a lot of leisure time due to WFH
Working from home (WFH) increased oﬃce workload
not. The remote-work reality h o m e
had
covid-era can
the survey said
Happy to contribute to household chores
WFH made it more diﬃcult to balance oﬃce and household chores
40
60
has led to far-reaching changes brought them
have far-reaching
they want to keep
in organizational strategies, new ways of digiconsequences.
Happy to spend more time with family
Disturbed by family members during WFH
52
48
working from
some of which may outlive the tal harassment.
Architectural
home
WFH increased productivity
Working
without
colleagues
unsatisfactory
45
55
current crisis.
Age was an
designs of office
Out of the 5,842 respondents important factor
and home spaces,
Lack of physical presence of colleagues made work safer
Digital interaction brought new ways of sexual harassment for you
62
38
who were employed, more here. Post-miland technological
WFH helped career
WFH pulled back your career
43
57
than half were still working lennial men (45%) were far shifts in how we communicate,
from home at the time of the more likely to have felt such are already underway to ensure
Would want WFH to continue
Didn’t enjoy WFH
45
55
survey. This was true for most virtual harassment than older efficiency and health safety. As
Considers only those who were employed (sub-sample size: 5,842 respondents).
sectors, but particularly so for men (29%). However, for the new year begins, it’s clear
Chart 5
Chart 6
workers in the information women, the responses were that many of the effects could
Anxiety has increased since the outbreak
One in four respondents felt their mental
technology, media, and educa- similar across age groups.
continue spilling over to the
both in personal life and at work
health had worsened during the pandemic
tion spaces. Sectors such as
Globally, these new experi- family space, office relations,
Responses to the question: 'Since the outbreak of
Responses to the question: 'Do you believe your mental health
retail, healthcare, automobile, ences at work and in personal and social life.
covid-19, how have the following changed for you?'
has improved or worsened during the covid pandemic?'
and utilities were exceptions to life have raised anxiety levels
This is the third of a five-part
Remained unchanged Decreased
Increased
this trend.
since the lockdown. The sur- data journalism series on how
Mental health...
Your mental health has…
Thoughts of…
Women were more likely vey confirmed this trend the pandemic has impacted
Age group ...improved
...unchanged
...worsened
19
30
Losing employment*
51
than men to be still continuing among urban Indians, too. India’s digital natives. The first
29
30
Post-millennials 41
...improved
39
16
22
Money shortfalls
62
26
32
Millennials 42
with remote work arrange- Eight in 10 respondents felt part looked at the unequal
25
43
Pre-millennials 32
ments. While 23% of the male some form of increased anxi- impact of job and income losses
28
26
Feeling lonely
46
...remained
respondents had returned to ety. The worry was financial in in urban India, and the second
Likely to
Unlikely to
Don't want
23
25
Feeling anxious/worried
52
33
unchanged
seek therapy
seek therapy
to disclose
full-time physical office, this nature for more than 60%, part looked at how Indians are
Mental health...
23
22
Rest hours
55
share was 15% for women (see while loneliness crept in for tackling financial insecurity.
...improved 28
9
63
Survey covered 9,839 respondents. Responses that said 'not applicable'
28
chart 3).
46% of the respondents. More
The authors are based at the
...unchanged 17
21
62
excluded. *Only asked employed respondents (5,842).
...worsened
However, the experience of than half the respondents Centre for Policy Research
...worsened 30
60
10
working from home was not par- reported feeling anxious in (CPR), New Delhi.
Survey covered 9,839 respondents.
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ticularly positive for everyone.
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